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UNITED STATES PATENT AND TRADEMARK OFFICE 

CERTIFICATE OF CORRECTION 



PATENT NO. : 6,076,072 Page 1 of 7 

DATED : June 13,2000 

INVENTOR(S) : Richard Marc Libman 



It is certified that error appears in the above- identified patent and that said Letters Patent is 
hereby corrected as shown below: 



Column 29. 

Line 42, please insert the attached 6 pages of Appendices. 
Column 35, 

Line 31, change "instance" to ~ insurance 
Line 65, change "tern" to ~ term --. 



Signed and Sealed this 
Tenth Day of May, 2005 

JON W. DUDAS 
Director of the United States Patent and Trademark Office 
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APPENDIX 1A 



TO: W w 

Froo: XYZ Insurance Agency 
RE: Mortgage Life Insurance 
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Mortgagor _ 
Co -Mortgagor: 

Loan # 

Loan Aoount 




Congratulations! We have been inforoed that your mortgage loan has been approved. Nov ve have 
rore good new for you. 

As you can see below, you can choose one of three different mortgage portection plans utilizing 
life insurance, each one specifically designed for your Joan. We give you the choice of selecting the 
particular type of coverage thai best suits your individual needs. 

At USA Savings & Loan Insurance Services, we take particular pride in providing our cus toners with 
superior products and services. Our a or t gage protection plans, which we make available to you, are 
clear examples of this comaitient. 

Please review your three choices below. Based on your mortgage loan, we feel certain that 

one is sure to meet your own specific needs and preferences. 
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/plan v/ /~7 ^ 



Death Benefit 



Prwlte wan for tto tMate 
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cost: 

Death Bene! it 
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/ 



Please indicate your choice herei then, see instructions on 
reverse side. 



Yes. I choose Plan.. 
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ftm price* art toed on age I si «s J dat( if 
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APPENDIX IB 



Key 



Type of Logic 



^Insurance Conipany inforiiationvw 



^Existing ProductMccount^^; 



o Word 

o Paragraph 

o Sentence 




I^Actuai Individualized "Pricing/^^ 



Individualizations 
20 



Unlimited 



25 



12 



Total Front Page Individualizations 57 



FRONT OF SALES COMMUNICATION 
(duplex communication) 



9 
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APPENDIX 1C 



SEC. 3 



SEC. 4 



SEC. 4 



| IrffMTANT INFORMATION ABOUT THIS OFFER J 

Plena do not Bttufct this after lor a Gnx* hartaaat Lite Inuranct 
o«tr tint yoo aey haw receiwd froa M-t to tie* In the mil. The 
Injorencc belnj ef<*r«e here tl individual cwr«§t for our at* Isao 
custeaar*. Our Individual pollcin haw that* advantages over 
eat group aorta^ae Hit pel Ida-. 

O Lever Cast 

^atceuot yoa ut geollly far Uti eeva-ajt iotJrtosellr tte 
cast of itmrw** te Joeer tbt* if no SBilIf leal Ion vert 
needed. It iob ere It good heeltk. vb, per eareT 

^aacaaat of the crobanlllty tant can thai eoet people elll 
aot itey In the aeae Now ter i Ml I f" 
doUcIes new starter ajretiej* ttwig 
thereto™ Irai exprmlve. 

•'Bewutf three aoUclH oa be kept actfw free loan to loan, 
as artier hae of Ian ran dungi your loan, yeo da art haw 
U rt-*ot i ant aortgagt Ufa palter, at a cntllcr elder apt. 
rnrf tin a cheap* ii eadt- 
O iMti DmU braafjti 

Tht death bnflt of that* politico feJttLa&Et an Ut 
aartfaot lean •ecfeeaes- *ow beat* let art tit] have ntri 
aoary mi labia ttner. attar a fru year*, tht lml deal* 
beaHH tit) at large- tan tta aattteaflBj I no*. 

Tht beneficiary say etieoee te w tht eoney for any 
purpose, otptattop upon eircuertweec at t*w el data. ar. 
If F«u drain, the seat* beamt aaqr b* warn far WOm* 
■ .It laltlalJ* * 



HOW TO OBTAIN THIS COVERAGE 



SEC 



EXPLANATION OF EACH FLAN 



CM 1 1ml Prrlntl FtnlrTlinn • PI in A 

rtetiare ctvereat to aa eaeart oufttclest tor mr taeH > Up 
eaathly aartaegt ptyatnU tar your choice «fEEE 
Tali period to groereJlT cmaioaratf to be tht ant eriUce) parlc 
tht faallj after the dtata of aa I mat earner. H» tapgrtsnca of 
Crttiea) Prlod frotactlaa centra an tat ability at tht teatl* ti reaota 
ia Vmir tone until ■ decision caa be ■ade as to faturt plaaa. ma 
choice la a low coat altarwilie to purchaalag full laea balance 
lavan m un«.fj>rgj 

F.,11 Fratertton - P\** H 

(far the fell aartgeoc lees eat** oa tht lift of 
^ til] or paM lo full at tbt tlai af kto Outk. If 
rtly eat rerun' i toceas ii priaarlli rtcaonalhli for lota ptjeem*. 
thit aar be tht otft chotu for yw. 

JnIM PmtecHaft - Plan C 

Provitta later al* >oc tha lull acrttaoe lean aaownt oa tadi eo- 
ecrrwer thi ffi^raDbtwfll elll ba aaia I* fall aa aaltar eMch 
Jjtlea llrif. The «urrl»lnj eo-borraeer aee tcep hie or atr 
^bemflt actltt Mat frotectloa li ttpaclaJlv taper tent la 
I aba* it tftiD takaa tbt caablnrd tocoar trf lee per asm 
to otft aortaagt aaiaerata It bttb tbt tomr and l be m+om>*r 
taro locate. Ihls la. parhap. tbt ant eeaaJUt cbtlct far jet- 



<x> nanDSF = ™*« Wivy^.AAWi fM arQarchtcu^tht 

bai on tht bottoa of pant t- 

© Pitt- OUT - 

for Plan Ror g UtfbfV-SrMbl ftlla out aae of tha encloavd 
appllcatJo)* amerlnp all the o^eetlana tyau aay Discard tha 
occeod appUcatlaol 

Nr pltaQ Bgrj ent t&SGtii each till art pat ef the eatlaeid 

ay 1 tut lam eajaerlaa all tht omllM. 

farjlantlaa la.- rieaat l«Mcrt< either BB£2B^^S3-ef) 
or ©IW diregrd Outatlaa B. 

(Z> STEM : 

Far PlaaBorA ItfetaWW rtam anl ta tat taa Q red i'b at tht 
battaa a f tbt tntlallm . 

For nan K^JaicgWI tlow nnt In the tag red Q i 't at tht 

a tea of Wa apflTcetfoa rt rVrWU Hga antTo tbt tao red 
i i at tht battaa af lar «lUlit. 

<D RFJURN : Batura thia latter and «B|l)ulioAto] te oa la tha 
putaae-pald emtaat provided. 

Plf«f Natfi If f» *i*X n«i(BarB to help palltf far tbt least 

5 coat poaaiMe . m art irraq)lfCi a abort aareaetflcaJ rxaelnatlaa at 
*o cott ta yoo. rhti can be done at year hem or office- Tee 
turn It a elaple tm and will aalr take to te IS atwlte. 



QUESTIONS S ANSVfEftS 



0 . bfio J a USA SaviOQS ( Lou Inturancc ServlcM? 
A: be are aa lneureece agetcy erully owntd by ISI 5e»lfcja I Lean, 
he were created as oar cwtoaere would have the peace of Bind 
iBDaira thai the related aartgaoe fiaw-ence producta thrj buy ■ere 
carefidir eitirtrd oErotlalitd for jrtce aaj guilt?, aad atll te aervicea bf 

0; bhy abould 1 bay thia prodyci? 

A: hortaaae pretactloa cae be vital to the onaainj Mll-btli« «1 your 
taolly. Hort people fttl oecare knaelae that U the eveat ef tht Incsaa 
eerier'* daatb. the taaily elll bt rclltved of a dnratUttog flaiaclaJ 



NEED AQOITIOtUL INSURANCE? 



aaetd yaa Ute an tafmtMa m f ,?1>t w waMttlea^aweti ef It/i 
iaanaBhr pamlf . par aaaa> w par cUbM M oil ar u*-*w tim r nil U at 
fallanaj; 

ace Aaount U/tbattt toi 'j^J.^** 

as 



IE 



□ lera 



o If fee ame aa; aBtallaai. o need eert lafareetloa. 
o Nnd help «ith tbt e«)esad forea. 



SEC. 6 



SEC. 7 



SEC. 8 



APPENDIX ID 



Key 



Type of Looic 



^.Customer 

^Insurance Company Inforoation/Z'X 
^Existing Product /Account '/S/y 
^,Infori)atlg 0 ^^^^ 



o Word 

o Paragraph 

o Sentence 




E^Actuai Individualized Pricing^^ 



Individualizations 
16 



Unlimited 



34 



46 



Total Back Page Individualizations 96 



Total Front S Back Individualizations 153 



BACK OF SALES 
COMMUNICATION 
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APPENDIX 2A 



F 3 Of 3 " 



si at— em r»u 



Pri—ry Account 



Direct Inquiring 



TO: M2%32& 

From: Bank USA Insurance Agency, Inc. 

Re: A New Easy Way to Buy Low Cost Life Insurance 

Did you know that as a cost Doer of Bank USA, you ton have a full service insurance agency 
dedicated to providing you with the Insurance you want without any fuss, hassle, or pressure iron 
a coanissioned insurance agent. 

We are please and excited to present SgER and E£5) wlth an outstanding insurance offering -- high 
quality tern life insurance at a surprisingly affordable price. 

And, since Bank USA Insurance Agency wants to safce it easy for both fofrl and to obtain this 
coverage, ve add an addi t io nal convenience . . ypur pre* I urns can be deducted automatically fro* 
your checking account at our WCfi4ri^yQ6z r Anti& 

John, please review your choices below, nake your selections, and call (800) 000-0000 or fax this 
page to (8001 000-0000. That's all you do. We'll take it froa there. You'll Quickly see now dank USA 
Insurance Agency nakes buying life insurance a pleasant experience. 

Here are your Individually Calculated Monthly Prices 



Death Benefit ° 

10 Year 
Guaranteed Tera » 

(If you use tobacco) 

10 Year 
Guaranteed Tern o 

(If you use tobacco) 

Applying for this insurance is EASY!! 

£77777777777777777% 
^Branch Drop Of 

; Bring' ibis' pt$e' to 'your 'local' 

|^^.-/i«.M^.»^j M'&'&'i££&V\ ^«I..H.«^pr«W 

feaa «a 





Jf Fcrtq or armcb Drot-Olf, pint* ctedt par rtqunt brio* ond circle the moori. efcetet jw *w? - 

Q To apply for Coverage □ For other quotes. 

O For more inforwtioV □ For insurance for spouse. 



I<*ur»nce product! tre olfered through Bar* (OA Ira w wet Agency. Inc.. ■ tubaidlary of Bar* USA Corporation. Insurance prsoustt art M0r 
I wed frj F 0.l t.. art M07 frcCTlti or olhrr obMarttoot of w bait, inj art km (piarirtrtd by my bant . Ipurm product! rtl trtactj abort 
ar t unQtnrlttt" and ta out d bt CffyHit ^li^iirt/CaitA^X^^ art n^iv rmMwti 

ffctet art bnH oafcMbtliiiia Uiffi^^ 123^56788012 



IN ■fiO'Stln Md DEttritutlM (ptea and Virtue! Agm^ It protected by copyright tad r*itert Pending. 



This is a PIGGYBACK" offer. Note the surprising number of individualizations, even on this basic initial 
offer alone. And. please also note the outer of response choices NEVC0" chose to provide each 
customer, the next two pages exaaine what goes Into each individualized response letter. c£> 

Tte JBCC"5*!riO|jtrttati«> tn» frllwrr Sptn li protected by copfripM and ti uttal etntirg. PIGCTBAOT ttthntqy 
li protected fti canrlfbt nd It oitttt peadtaa.O tCA Iaartac* hrtetloj. Inc. 1& All Itgtts (t ' 



Page 7 of 7 



APPENDIX 2B 



BEHIND THE SCENES OF EACH NEWCCP™ SYSTEM OUTPUT 



You have just seen a sample of NEWCO^'S PIGGYBACK* for»at and a sanple response letter to 
a request for sore information off the piggybacked offer. Now. just wait till you see the next three pages 
and find out what actually goes on behind the scenes of the three pages you have just looked at. 

Both previous examples of NEWC(P systee deliveries are repeated on the following pages but this 
time color-coded so you can see what the NEWCO" system actually does. . . behind the scenes . 
Under- stand that each color below represents a specific type of logic that NEWCO" employs. 

NEVCO" technology gives you the way to fine-tune each individual PIGGYBACK" offer and each 
individual response letter with as nuch detail as you need to create a one to one car ke ting 
opportunity. The more you direct your offer to the individual bank custoser. the better chance there is 
trial your offer will be accepted. 

The NEWCO* system is the only system that can do this in volume. 

Please use the following color codes as you review the next three pages. You will be amazed at the 
number of individual intelligent thought processes that automatically go into the creation of each 
PIGGYBACK" offer, letter and. in fact, anything that the NEWCO ^ysten outputs. 



'~i\&:''&Si':t Personal prospect /custoser information and demographics 
%J< : Y-W&v$'i Insurance conpany information 



Specific copy detail 



Plan design, and product specifics 
Amount of coverage choices 
Payment mode 

Actual product pricing individualization 



Virtual Agent 1 



Virtual Agent", the NEVCO* systen's trade«arked "brain", thoroughly thinks through each individual 
logic choice and assigns the appropriate product type, amount of coverage, even wording to each and 
every individual bank customer offer, one offer at a tin no natter how great the volune. 

What cannot be seen here is that all of the individualization is based on the bank customer's own 
individual demographic profile. No two offers may be exactly alike because each NEWCO" offer is 
individually crafted for the specific customer. 

Now that is truly uniquel 



The following three pages will show you just how intelligently individualized PIGGYBACK" 

offers and response letters delivered in unliaited nass voluaes can be. S) 



Tt» lBCO w Sal» OlftritatiM *od OtlLnrj Spto It protected of ccprrlgttt *«J U uteri per*!*. FBCfBXX" (Kfoclogr 
Is protected bt tmyrW rt pi tent ending. 9 EU Inarm KrtitlcQ. Ik All Rl0>ti teemed 



